
MONA BUEHLER    
Brooklyn, NY

 
 monabuehler@gmail.com

M 
o n a  B u e h l e r  

Bachelor of Arts, Communications and English, University of California, Davis, June 2000 
EDUCATION 

Certificate in Magazine Publishing, New York University, *In Progress* 
Professional Sequence in Editing, University of California, Berkeley, December 2002 
Certificate of Competence in German, The Goethe Institute, San Francisco, June 1996 

CERTIFICATES/PROFESSIONAL STUDIES 

Proficient in MS Office (Word, Excel, PowerPoint, and Outlook) on both IBM and Macintosh platforms. Familiar with Adobe Acrobat, 
Illustrator, Photoshop, and InDesign; Quark; FTP; FileMaker Pro; HTML; Dreamweaver; and databases.  

COMPUTER SKILLS 

Music, magazines, movies, cooking, travel, wine, German, bike riding, kickball, soccer, yoga, kitties, Trader Joes, Whole Foods and more! 
 

INTERESTS 

 

     • Versatile writer/editor
     • Copyediting/proofreading 

• Marketing
• Circulation

• Resourceful
• Detail-oriented

• Event planning
• Publicity

 SKILLS SNAPSHOT

I‘m a creative professional with editorial, marketing and circulation experience in both magazines and books—I understand what is needed 
to make a publication succeed. For more details about me professionally and personally, please visit my Web site at www.missmones.com.

 PUBLISHING ROCKSTAR

WORK EXPERIENCE

CBS Television, Watch! Magazine, New York, NY (October 2006-present)  
Publication Manager
Uniquely hybrid role—oversees circulation, marketing, Web and editorial details of new entertainment/lifestyle magazine Watch!. Works 
with Editor-in-Chief, Publisher and Circulation Director to successfully develop new distribution outlets, build circulation, improve 
distribution efficiency, promote the book, foster relationships, and manage subs/single copy sales. Editorial work includes writing, editing, 
research, interviewing, proofreading, transcription, Web updates, coordinating photoshoots, event planning and hiring/managing interns.
     • Savvy and hands-on—successfully manages multiple magazine publishing operations under a tight budget
     • Helped prep the book for newsstand launch and shift circulation from free-unverified to controlled/paid
     • Initiated upcoming Web site overhaul, spearheaded consumer/guerrilla marketing campaigns, negotiated $10,000 in free radio spots

Peachpit Press/Pearson, Berkeley, CA (2005-2006)
Marketing Communications Specialist
Wrote and managed the newsletter and feature content on Peachpit’s Web sites and wrote, edited, and approved all marketing communica-
tions copy and collateral for over 190 frontlist book titles per year. Spearheaded and successfully managed the development of publisher’s 
revamped 80-page, magazine-like product catalog.
     • Managed editorial content for 7 newsletters, 2 Web sites, and all marketing collateral for a $45 million list    
     • Developed content and Web promotions that helped increase online sales by 20% 
Morgan Kaufmann Publishers/Elsevier, San Francisco, CA (2000-2005)
Assistant Editor
Lead project manager for editorial acquisitions team. Worked directly with authors, reviewers, and contributors to successfully develop 
projects within tight production schedule and budget. 
     • Independently and successfully managed, developed and facilitated editorial projects—editors and colleagues worked remotely
     • Recruited, trained, and supervised all editorial assistants, temps, and interns, resulting in several permanent hires and promotions
Editorial Coordinator 
Managed editorial projects, reports, budgets, and authors, and played an integral part with new title acquisitions, development, and          
publication of several, complex publishing programs. Coordinated, planned, and attended conference events, tradeshows and receptions.  
     • Spearheaded and implemented an editorial internship program at Morgan Kaufmann Publishers 
     • Helped develop and double a fledgling publishing list 

Editorial Assistant 
Assisted Executive Editor and Developmental Editors with new title acquisitions, development, and publication for three book publishing 
programs. 
     • Awarded select $1,500 spot bonus for exceptional performance 
     • Reorganized existing processes and established new workflow procedures that increased title acquisition rate by 40% 

 

 

 

Writer/Editor/Proofreader 
Provides editorial and marketing support on a contract basis. Projects include: reviews, magazine feaures, researching and writing three 
chapters for a how-to user’s guide to MySpace, writing Web copy, back cover copy for complex engineering books, editing and developing 
PowerPoint presentations, and more! Clients: CBS Watch! Magazine, The Spotter webzine, Peachpit Press, Morgan Kaufmann Publishers, 
Wind River Systems, and more. 

FREELANCE WORK  

 

 


